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Fashion is a process of continuous change by which
successive fashion products are generated. Adoption
is through a process of imitation by consumers who
collectively express a social consensus. The desire to
assert social or economic status would seem to be of
importance in explaining the impetus for an indivi-
dual’s adoption decision.

1. AN INTRODUCTION TO THE SCOPE OF THE

TERM "FASHION"

It has been observed that fashion has a pervading
influence on many dimensions of life in contemporary
society. Between them, Wasson [1968] and Blumer
[1969], for example, suggest that fashion is influen-
tial in the spheres of the pure and applied arts, en-
tertainment, literature, philosophy, religious inter-
est and science. Winakor and Goings [1973] maintain
that,

".... fashion affects nearly every aspect of daily

life."

It is in the domain of clothing that the phenome-
non is most often recognised and it is to this area that
the bulk of fashion literature directs attention.

As pointed out recently by Sproles [1981], fashion

theory, as it stands, includes a loosely organised ar- -

ray of descriptive principles and propositions. This
is of no surprise when even the term "fashion” itself
seems to be subject to a number of interpretations and
applications. With this in mind, the object of this
paper is to make a brief review of the usage of the
term “fashion" and in addition to pursue a brief dis-
cussion of the imitative process by which fashion
products are allowed to develop.

2. FASHION AND THE PRINCIPLE OF CHANGE

Fashion, as it is manifested in dress, has been de-
fined in a considerable number of ways. Generally it
is recognised that fashion is a process of change and
is never, in itself, a fixed entity. In fact, the most ob-
vious consensus to emerge from the literature is that
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the only unchanging certainty about fashion is that
it never ceases to change. Robinson [1960], for exam-
ple, refers to fashion as ".... a dynamic process" and
Young [1937] comments that "..... fashion is evolution
without destination". The latter view is echoed by
Douglas [1970] who proclaims that,

Muere fashion: ..... is aimed at no fixed point, but
rather at the process of change itself."

Many authors, including Benthall and Polhemus
[1975], suggest that changes in fashion reflect social
changes:

"The form of the social body is reflected in the
form of the physical body and vice versa."

Being a process of change, fashion may be regard-
ed as a symbol of a changing society. Polhemus and
Procter [1978], for example, state that:

" In recognising that the increased modernisation
of contemporary society has institutionalised
change, we can also begin to appreciate that, in
the context of modernisation, change and its sym-
bolic representation in the fashion system are ap-
propriate "natural” expressions of the process of
modernisation [which] is a kind of permanent rev-
olution without any final goal.”

Fashion has also been defined as ".... a conception
of what is currently appropriate”. Social change
sometimes brings about changes in roles and life -
styles which require new forms of dress. Blumer dis-
cusses the importance of consumer behaviour and par-
ticipation in the process of fashion change and states
that:

“The area in which fashion operates must be one
that is involved in a movement of change, with
people ready to revise or discard old practices,
beliefs and attachments, and poised to adopt
new social forms...."

Conversely, it may be suggested that those areas
in which change is not institutionalised, or in which
people are not ready to accept change, are areas
which are presumably free from fashion change. The
legal profession and clergy, who wear clothing styles
which embody unchanging values, would seem to be
typical examples.

3.FASHION AS PROCESS OR PRODUCT
Robinson [1961] states that fashion is a

"Process ..... through which particular "fashions"
succeed one another.”

This is an indication of how the term fashion can
be used to refer to both a process and a product design
or type. The process, which is seemingly governed by
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Moda birbirini izleyen moda iiriinlerini ortaya
gtkaran bir siirekli degigim siirecidir. Benimsenme,
beraberce bir sosyal goriig birligi sergileyen
titketicilerce bir taklit edilme sireciyle olur. Bir bi-
reyin benimseme kararina yol agan ivmeyi
agtklamada sosyal ya da ekonomik statii kazanma
isteginin onemli oldugu goriilmektedir.
1. "MODA" TERIMININ KAPSAMINA ILISKIN
GIRiS

Cagdas toplum yagaminin birgok boyutunda mod-
amn yaygin etkisi oldugu gozlenmigtir. Bunlar
arasinda, ornegin Wasson [1968] ve Blumer [1969],
modanin soyut ve uygulamali sanatlar, eglence, ede-
biyat, felsefe, dinsel ilgi ve bilim gevrelerinde etki-

li oldugunu ileri siirerler. Winakor ve Goings [1973].
"... moda hemen hemen giinliik yagamin her

yoniinii etkiler " derler.

Olay en sik olarak giyim alaninda farkedilir ve
moda literatiiriiniin biiyiik b6liimii dikkatini bu alana
yoneltmistir.

Yakin zamanda Sproles [1981] tarafindan belirtil-
digi gibi, bugiinkii haliyle moda teorisi, gevgek bir
bigimde diizenlenmig bir agiklayia1r prensipler ve
6nermeler dizinini igerir. "Moda" teriminin kendisi-
nin bile bir dizi yorumlara ve uygulamalara agik
oldugu goriildiigiinde, bu bir siipriz degildir. Bunu
hatirda tutmak kosuluyla bu makalenin amaa
"moda" teriminin kullammnmn genel bir incelemesi-
ni yapmak ve buna ek moda iiriinlerinin geligmesine
yol acan taklit siirecine iligkin kisa bir tartisma
acmaktir.

2. MODA ve DEGISIM ILKESI

Giysilerde kendisini ortaya koydugu gibi, moda,
onemli sayida gesitli bigimlerde tanimlanmigtir.
Modamin genelde bir degigim stireci oldugu ve higbir
zaman, tek basina, degismez bir varlik olmadig: ka-
bul edilir. Gergekte, literatiirden ortaya gikan en be-
lirgin goriig birligi (consensus ), modaya iligkin tek
degigmez kesinligin higbir zaman degigimini durdur-
madigidir. Ornegin Robinson [1960], modadan
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..... dinamik bir siire¢" olarak soz eder , ve Young
[1937] " ..... moda hedefsiz bir evrimdir " der. Bu so-
nuncu goriis,

"....moda..... higbir belirli noktaya hedeflenme-
mig, fakat daha ¢ok degisim siirecinin kendisine
hedeflenmistir.”

diyen Douglas [1970] tarafindan yankilanmaktadir.

Benthall ve Polhemus [1975] dahil birgok yazar
modadaki degigimlerin toplumsal degisimleri
yansittgin ileri siirer:

"Sosyal viicudun formu fiziksel viicudun formu ta-
rafindan yansitilir ve bunun tersi de olur."
Bir degigim siireci olarak modaya degisen toplu-
mun bir sembolii olarak bakilabilir. Ornegin Polhe-
mus ve Procter [1978] soyle derler:

"Cagdas toplumun artan modernizasyonunun de-
gisimi kurumlagtirdigini kabul ederken, moder-
nizasyon kapsaminda degisiminin ve onun moda
sistemi igindeki sembolik gosteriminin, herhangi
bir son amac¢ olmaksizin siirekli bir devrim tiirii
olan modernizasyon siirecinin uygun "dogal"
ifadeleri oldugunu da kavramaya baslaya-
biliriz."

Moda aymi zamanda " ......... su anda uygun olanin
algilanmas: " olarak da tanimlanmugtir. Toplumsal
degisim bazen rollerde ve yagam bigiminde yeni giy-
si formlan gerektiren degisimler getirir. Blumer
titketici davraniginin énemini ve modanin degisimi
slirecindeki katlisima tartigmakta ve sunu ileri
siirmektedir :

"Modanin iglev gordiigii alan, eski uygulamalan,
inanglan ve baghliklan gbzden gegirmeye ya da
atmaya hazir insanlariyla, yeni sosyal formlan
benimsemeye yonelmis konumda bir degisimi ha-
reketine karigmis bir alan olmahdir. ...."

Buna karsit olarak, degisimin kurumlagmadig,
ya da kigilerin degisimi kabule hazir olmadiklan
alanlarin belki de moda degisiminden uzak olanlar
oldugu ileri siiriilebilir. Bunun tipik dérneklerinin, de-
gismez degerleri iceren giysi modellerini giyen resmi
gorevliler ve din adamlari oldugu goriiliir.

3. SUREC ya da URUN OLARAK MODA
Robinson [1961] modanun,

" Belirli modalarin birbirini izledigi bir siireg. "
oldugunu ileri siirer. Bu, moda teriminin nasil hem
bir siirece, hem de bir {iriin tasarimim veya tipine
deginmek igin kullanildiginin bir gostergesidir.
Degisen zevklerin ve duyulan gereksinimlerin bir
bakima y&nettigi siireg¢ " ....... degigken siislenme
bigimleri" ve " tilketim davranigimin halihazir
bicimi" olarak tamimlanmaktadir.





