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Fashion is a process of continuous change by which 
successive fashion products are generated. Adopfion 
is through a process of imitation by consumers who 
collectively express a socinl consensus. The desire to 
assert social or economic status would seem to be of 
importance in explaining the impetus for an indivi- 
dual's adoption decision. 
1. AN INTRODUCTION TO THE SCOPE OF THE 
TERM "FASHION" 

It has been observed that fashion has a pervading 
influence on many dimensions of life in contemporary 
society. Between them, Wasson [I9681 and Blumer 
[19691, for example, suggest that fashion is influen- 
tial in the spheres of the pure and applied arts, en- 
tertainment, literature, philosophy, religious inter- 
est and science. Winakor and Goings [I9731 maintain 
that, 

".... fashion affects nearly every aspect of daily 
life." 

It is in the domain of clothing that the phenome- 
non is most often recognised and it is to this area that 
the bulk of fashion literature directs attention. 

As pointed out recently by Sproles [19811, fashion 
theory, as it stands, includes a loosely organised ar- 
ray of descriptive principles and propositions. This 
is of no surprise when even the term "fashion" itself 
seems to be subject to a number of interpretations and 
applications. With this in mind, the object of this 
paper is to make a brief review of the usage of the 
term "fashion" and in addition to pursue a brief dis- 
cussion of the imitative process by which fashion 
products are allowed to develop. 
2 FASHION AND THE PRINCIPLE OF CHANGE 

Fashion, as it is manifested in dress, has been de- 
fined in a considerable number of ways. Generally it 
is recognised that fashion is a process of change and 
is never, in itself, a fixed entitv. In fact, the most ob- 
vious consensus to emerae from the literature is that 

the only unchanging certainty about fashion is that 
it never ceases to change. Robinson [19601, for exam- 
ple, refers to fashion as ".... a dynamic process" and 
Young [I9371 comments that "..... fashion is evolution 
without destination". The latter view is echoed by 
Douglas [I9701 who proclaims that, 

" ..... fashion ..... is aimed at no fixed point, but 
rather at the process of change itself." 

Many authors, including Benthall and Polhernus 
[19751, suggest that changes in fashion reflect social 
changes: 

"The form of the social body is reflected in the 
form of the physical body and vice versa." 

Being a process of change, fashion may be regard- 
ed as a symbol of a changing society. Polhemus and 
Procter [19781, for example, state that: 

" In recognising that the increased modemisation 
of contemporary society has institutionalised 
change, we can also begin to appreciate that, in 
the context of modernisation, change and its sym- 
bolic representation in the fashion system are a p  
propriate "natural" expressions of the process of 
modemisation [which] is a kind of permanent rev- 
olution without any final goal." 

Fashion has also been defined as ".... a conception 
of what is currently appropriate". Social change 
sometimes brings about changes in roles and life - 
styles which require new forms of dress. Blurner dis- 
cusses the importance of mnsuma behaviourand par- 
ticipation in the process of fashion change and states 
that: 

"The area in which fashion operates must be one 
that is involved in a movement of change, with 
people ready to revise or discard old practices, 
beliefs and attachments, and poised to adopt 
new social forms ...." 

Conversely, it may be suggested that those areas 
in which change is not institutionalised, or in which 
people are not ready to accept change, are areas 
which are presumably free from fashion change. The 
legal profession and clergy, who wear clothing s 5  
which embody unchanging values, would seem to 
typical examples. 
3. FASHION AS PROCESS OR PRODUCT 

Robinson [I9611 states that fashion is a 
"Process ..... through which particular "fashior 
succeed one another." 

This is an indication of how the term fashion c 
be used to refer to both a process and a product desi 
or type. The process, which is seemingly governed 






