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OZET: Insan ve cevre saghgina zarar vermeyen, sosyal sorumluluk bilinciyle tretilmis organik tekstil Griinlerini satin alma ve
kullanma egilimde olan bilingli tiketicilerin sayisi giderek artmaktadir. Yogun rekabetin yasandigi tekstil ve konfeksiyon sektoriinde
isletmeler organik drtinler Ureterek farkhlik yaratabilir ve rekabet Ustiinligi elde edebilirler. Bu arastirmanin amaci; organik tekstil
driinlerine yonelik tiiketici tutumlarinin incelenmesidir. Arastirma kapsaminda literatiir taramasinin yanisira Kocaeli ve istanbul’da
toplam 437 Kisiye anket uygulanmistir. Anketlerden elde edilen verilerin analizi sonucunda ortaya ¢ikan bulgular yorumlanmistir. Bu
arastirmanin tekstil ve konfeksiyon sektériinde faaliyet gosteren isletmelerin pazarlama ve marka yoneticilerine, moda tasarimcilarina,
tlketicilere ve arastirmacilara katki saglamasi beklenmektedir.

Anahtar Kelimeler: Organik tekstil driini, Insan ve gevre sagligi, Sosyal sorumluluk, Tiiketici tutumu.

THE EXAMINATION OF CONSUMER ATTITUDES TOWARDS
ORGANIC TEXTILE PRODUCTS

ABSTRACT: The number of conscious consumers who are inclined to buy and use organic textile products which are produced with
social responsibility consciousness that do not harm human and environmental health are increasing. In the textile and apparel sector
where intense competition is experienced, businesses can make a difference and gain competitive advantage by producing organic
products. The purpose of this research is to examine consumer attitudes towards organic textile products. Within the scope of the
research, besides the literature review a total of 437 people were applied surveys in Kocaeli and Istanbul. The findings of the analysis
of the data obtained from the surveys were interpreted. It is expected that this research will contribute to the marketing and brand
managers of businesses of the textile and apparel sector, fashion designers, consumers and researchers.
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