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OZ: Yapilan her alisveris karsisinda tiiketiciler cesitli risklerle karsi karsiya kalmaktadir. Ancak s6z konusu ikinci el kiyafet
oldugunda siiphesiz bu riskler daha fazla goriiniir olmaktadir. Ancak her ne olursa olsun, online aligverisin sagladigi kolayliklar,
yasanan ekonomik sikintilar, vb. daha bircok nedenden dolayt tiiketiciler ikinci el kiyafet satin almaktadir. Bu aragtirma ile 6zellikle
kendilerine has birtakim &zelikleri nedeniyle ¢ok sayida ve her alanda arastirmaya konu olan Z kusag tiiketicilerin ikinci el kiyafet
aligveriglerinde kars1 karsiya kaldiklari risk boyutlarmin satin alma niyetlerine etkisini dgrenmek amaglanmaktadir. Istanbul’da
yasayan Z kusagina ait 450 tiiketici ile yapilan arastirma sonucunda sosyal ve psikolojik risklerin satin alma niyeti iizerinde diisiik
diizeyde pozitif anlamli bir etkisinin oldugu, performans riskinin ise satin alma niyeti tizerinde diisiik diizeyde negatif anlamli bir
etkisinin oldugu tespit edilmistir. Son olarak fiziksel risk ve zaman riskinin ise satin alma niyeti iizerinde etkisi olmadig1 tespit
edilmigtir.
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THE EFFECT OF PERCEIVED RISK DIMENSIONS ON PURCHASE INTENTIONS
IN SECOND-HAND CLOTHING SHOPPING: A RESEARCH ON GENERATION Z

ABSTRACT: Consumers face various risks in the face of every purchase. However, when it comes to second-hand clothing, these
risks are undoubtedly more visible. However, no matter what, the conveniences of online shopping, economic difficulties, etc.
Consumers buy second-hand clothing for many more reasons. With this research, it is aimed to learn the effect of the risk dimensions
that the Z generation consumers, who are the subject of research in many and every field due to some of their pleasing features, on
their purchasing intentions. As a result of the research conducted with 450 consumers belonging to the Z generation living in Istanbul,
it was determined that social and psychological risks have a low-level positive and significant effect on purchase intention, while
performance risk has a low-level negative significant effect on purchase intention. Finally, it has been determined that physical risk
and time risk have no effect on purchase intention.
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